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Durst Properties - Overview
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Exhibition Planning



EXHIBITION THEMES

Ø Raise awareness of company’s history and achievements

Ø Update the company’s image

Ø Leverage as marketing and leasing opportunity



EXHIBITION TEAM
Ø Editor: Hana Elwell

Ø Graphic Designers: Mia Beurskens & Robby Pande

Ø Research & Curation: Durst Heritage and Information Services

Ø Fabrication: Exhibitology

Ø Installation: Exhibitology & Durst Staff

Ø Advisors: Helena Durst (Durst Chief Administrative Officer),                                                 
Jordan Barowitz (VP Public Affairs), Joy Habian (VP Marketing), 
Nan Rothschild-Cooper (Durst Family)



EXHIBITION LOCATION – 4 Times Square



CONTENT CURATION



Artist Hedy Pagremanski
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Design Process & Installation









Installation view –
Frames & panels



Installation view –
Frames & panels



View facing northeast



View facing north



View facing north



View facing southwest showing 
residential projects panels



View facing northeast



View facing east with models 
and video screens



View facing northwest with models



Exhibition 
announcement



ONE WORLD 
TRADE CENTER

Centennial Celebration Event



Event attendees  



Wendy Durst Kreeger
and Laura Kreeger



Architect David Rush



Douglas Durst -
opening remarks



LESSONS LEARNED

Ø Challenge to reuse exhibition materials

Ø Need for flexibility with evolving priorities

Ø Improve project planning to best determine all 
resources required



THANK YOU.




